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RANDS FOR RACISM: The Marketing of South African Krugerrands 

by Gary F. Nelson 

Since 1971 when the Episcopal 
Church filed a shareholder resolution ask
ing General Motors to cease operations in 
South Africa, religious institutional in
vestors have been active in the struggle 
against apartheid. Much of this effort has 
focused on investment, bank loans, and 
employment practices of US. companies 
in South Africa. Antiapartheid groups 
have also focused on sales of the South 
African gold coin known as the Kruger
rand. After he returned from a 17-day 
fact finding tour of South Africa in the 
summer of 1979, the Rev. Jesse Jackson 
spoke to a Congressional committee of 
the significance of opposing Kruggerand 
sales: 

The vast amount of foreign exchange 
that the South African government earns 
from the sale of the Krugerrand and 
bank loans covers its oil bill and defense 
budget and these are two very significant 
items in ap(J(theid's survival 

This lCCR bn"ef was written by 
Gary F Nelson, a graduate student at the 
State University of New York at Buffalo, 
who during 1980 served as an intern to 
!CCR 's work group on transnational cor
porations and human development. 

The Krugerrand (containing one 
troy ounce of pure gold) and its smaller 
counterparts are gold bullion coins 
minted in South Africa and marketed in
ternationally. By virtue of their associa
tion with the South African government 
(They are coined by the government 
mint.), Krugerrands and other South Afri
can gold bullion coins are symbols of that 
government's policy of enforced legalized 
racism known as apartheid. One cannot 
help but note the coin is named after the 
racist Afrikaner statesman, Paul Kruger 
(1825-1904). The obverse of the Kruger
rand bears Kruger's portrait - a man who 
once declared that "the Black man had to 
be taught that he came second, that he 
belongs to the inferior class that must 
obey .. .. ," and that "savages must be kept 
within bounds .... " 1 

. The black workers who mine the 
gold used in South African gold bullion 
coins are denied even the most basic of 

human rights. The white minority govern
ment has adjudged black miners to be 
"foreigners" in the land of their birth and 
has declared them to be citizens of deso-
1 ate and destitute ''homelands" that 
many of them have never seen before. As 
foreigners and migrant laborers, black 
South African miners are forced to live 
apart from their families and are segre
gated into impersonal housing com
pounds. According to John Burns, writing 
in the New York Times, in the South 
African gold mining industry, "Almost all 
the backbreaking work underground is 
done by blacks . . .. They earn an average 
of $180 a month, less than one-fifth the 
average for whites who fill most of the 
skilled and managerial jobs ... ;" and "A 
skilled black driller earns about a quarter 
of what a white hig}"\ school graduate with 
no experience gets." 2 Moreover, "This gap 
between black and white mining salaries is 
the largest of any industry in South Africa 
and it is continuing to grow." 3 In. the 
South African mining industry, further
more, black workers are not allowed to 
unionize and the racist remains prevalent. 

The sale of Krugerrands and other 
South African bullion coins on the world 
market provides the South African govern
ment with much needed foreign exchange, 
profits and publicity at a time when the 
international community is attempting to 
ostracize the apartheid regime of South 
Africa for such abhorrent and inhuman 
racialist policies. 

South African national liberation 
movements and international antiapart
heid groups have strongly condemned 
sales of South African gold bullion coins. 
In early 1977, a representative of the Pan
Africanist Congress of South Africa 
stated, "The money from the Krugerrand 
will be used to buy guns and bullets to 
kill black people - men women, and 
children in South Africa ... 4 On February 
24, 1977, the United Nations representa
tive of the African National Congress of 
South Africa, speaking to firms involved 
in the marketing of the Krugerrand, told 
them that "by investing in South Africa 
you are investing in apartheid which is 
the enemy of the African people. " 5 

The International Marketing 
of the Krugerrand 

The gold used in the Krugerrand 
and other South African gold bullion 
coins comes from South Africa's approxi
mately four dozen productive gold mines 
all of which are members of the South 
African Chamber of Mines, " . .. an indus
try organization which recruits African 
labor and refines all the gold the mines 
produce before handing it over to the 
government."6 While the South African 
government itself sells most of its gold 
production overseas (on the London and 
Zurich gold markets), "Krugerrands are 
handled differently. The Chamber of 
Mines gives the gol d for Krugerrands to 
the government mint which stamps them 
and returns them to the Chamber for 
sales overseas. Krugerrands are sold out
side of South Africa by the Chamber of 
Mines through its marketing ,arm, Inter
national Gold Corporation, Ltd. (Inter
gold)."7 

According to an article which ap-
peared first in the Rand Daily Mail, 

Krugerrands were introduced in 1967, 
and are now the most widely traded gold 
coin in the world .... Exported Kruger
rands are a valuable foreign exchange 
earner. More than 25 percent of present 
South African gold production now goes 
into Krugerrands sold abroad. 8 

Further, 40 percent of private transac
tions in the world gold market are made 
with Krugerrands.9 

Backed by a massive promoti6nal 
effort which employed extensive use of 
advertising and public relations, world
wide Krugerrand sales rose from 2.9 mil
lion in 1976 to 3.3 million in 1977 and 
rose again to an all-time high of 6.0 mil
lion in 1978.10 Owing to increased com
petition from gold bullion coins of other 
nationalities, the Krugerrand's market 
share dropped from 90 percent in 1978 
to 75 percent in 1979. Yet, because of 
the rise in the price of gold export earn
ings from Krugerrand sales increased from 
$1 billion in 1978 to $1.298 billion 
(equivalent to $1.7 billion) in 1979.11 

"Sales for the first eight months of 1980 
come to only 1.6 million units." 12 In 
April 1980, a New York Times articl e 
stated that Krugerrands now" ... accoun t 
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Canada 

South Africa 

Spain 

Switzerland 

United Kingdo m 

United States 

West Germany 

Bank Involvement in International Krugerrand Sales 

Bank of Nova Scotia* 

Barclays Bank, U.K. (through its subsidiary Barclays National Bank) 
Nedbank 
Standard Chartered Bank, U.K. (through its subsidiary Standard Bank 

of South Africa) 

Banco de Urquijo 

Swiss Bank Corporation* 
S wiss Credit Corporatio n* 
Union Bank of Switzerland* 

Barclays Bank (through its subsid iar y Barclays National Bank in South 
Africa 

~~h~~rfo~~~\~d' ~B~~r>* 
Samuel Montague & Co.* 
Sharps Pixley* · 
Standard Chartered Bank ( through its sub sidiaries Stand ard Bank of 

South Africa in South Africa, Mocatta & Goldsmid* in the U.K., and 
Mocatta Metals Corporation* in the U.S.) 

Boatmen's National Bank of St. Louis1 Missouri (1) 
Continental Bank of Chicago, Illinois \ 1) 
First National Bank of Birmingham, Alabama 
First National Bank of Chicago, Illinois ( 2) 
First National Bank of North East, Maryland 
First National Bar.k of North Kansas City, Missouri 
First National Bank of St. Louis, Missouri 
Home State National Bank of Kansas City, Kansas 
Indiana National Bank of Indianapolis, Inaiana 
Pittsburgh National Bank of Pittsburgh, Pennsylvania (1) 
Princeton Bank and Trust of Princeton,,.J"ew J ersey (1) 
Republic National Bank of New York, New Y ork* 
Standard Chartered Bank, U.K. (through its subsidiary Mocatta Me tals 

Corporation*) 
State Street Bank of Bosto~ Massachusetts 
Switt Bank Corporation, Switzerland 

Bank fur Ge m einwirtschaft . 
Bayerische Landesbank Girozentrale* 
Deutsche Bank* 
Westdeutsche Land esbank 

( *): indicates that bank has been appointed an agent o f the South African Chamber of Mines 
for t h e purchase of marketing Krugerrands; ( l~: indicates that bank sells Krugerrands only 
when r equested to do so by correspondents; (2): mdicates that bank sells Krugerrands only on a 
wholesale b asis to licensed dealers. 

for a third of South Africa's gold ex
ports." 13 

According to Kerr Cruikshanks, the 
international marketing of Krugerrands is 
a complex program: " We look at coun
tries where legal implications and duties 
do ·not interfere with marke ting Kruger
rands."14 In December 1978, South Afri
can Diges t, a publication of the South 
African governmen t, reported that, "The 
In ternational Gold Coin Exchange now 
has 21 offices in 17 ·countries ... ,"15 in
cluding Abu Dhabi, Argentina, Italy, 
J apan, Luxembourg, Sp ain and Venezuela, 
as well as those discussed in detail below. 

Canada 

The To ronto Committee for the 
Liberation of Southern Africa reported in 
late 1979 that 
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In Canada ... Krugerrand sales have in
creased markedly over the past few 
months, according to a staff member of 
the Bank of Nova Scotia's Gold Depart
ment. The Bank of Nova Scotia is the 
sole agen t in Canada for the South Afri
can Chamber of Mines . . . . Although 
the Scotiabank 's sta ff membe r 
acknowledges that Krugerrand sales are 
rising, he refused to divulge sales figures. 
The Bank ·Of Nova Scotia sells both to 
the publiG and to other dealers. These 
include coin dealers .. ., currency dealers 
like Deak of Canada Ltd .... as well as 
the other chartered ban)<s. The Royal 
Bank is the only bank that does not sell 
Krugerrands . . . . 16 

Jn 1978 Intergold sold 40,000 Kru
gerrands in Hong Kong and in September 
of that year it was reported that the firm 
Deak and Company had handled 75 per
cent of all Krugerrand sales in the British 
colony. 1 7 In January 1979 In tergold 
opened a regional office in Hong Kong to 
develop" ... the Krugerrand market in the 
Far East. ... " 18 The coin is now sold by 
seven teen companies including two bullion 
dealers and eleven banks.19 

Switzerland 

According to the January 1980 is
sue of the SAFTO Exporter, "Swiss Bank 
Corpora ti on is known to have overtake n 
Deutsche Bank as the biggest foreign buy
er of Krugerrands - it has taken about 45 
percent of this year's total overseas sales, 
and as much as 70 percerit in some 
months." 20 In 1979 " ... Switzerland was 
one of the few countries which increased 
imports of Krugerrands from South 
Afrka ... ;" However, in the first six 
months of 1980 Krugerrand " . .. sales to 
Switzerland were no Jess than 66 .percent 
lower ... than in the corresponding peri
od of 1979. " 21 In addition to the phe
nomenally large amount of Krugerrands 
sold by the Swiss Bank Corporation in 
Switzerland, it was reported in November 

of 1976 that, " The Swiss Bank Corpora
tion had been selling Krugerrands in the 
United States because of the strong de
mand there .... " The bank has offices in 
New York, Chicago, San Francisco and 
representative offices in Houston and At
lanta. 22 In December 1979, Nicholas 
Deak, head of the Deak Perrera Group, 
said that big U.S. purchases of gold bul
lion coins were also being made on the 
European market. 2 3 

United Kingdom 

Until recently, residents of the 
United Kingdom were forbidden to buy 
Krugerrands under st rict exchange con
trols ; these regula tions had been respons
ible for a drastic drop in interna ti on al 
Krugerrand sales when they were imposed 
several years ago. However, with the end
ing of exchange cont rols in 1979, South 
African gol d bullion coins reentered the 
British marke t through banks and bullion 
dealers . In July 1979 South African Di
gest reported that " .. .Int ergold .. . be
lieves sales should gain a fillip from the 
decision of the United Kingdom to lift its 
ban on sales of the coin to residents." 24 

In October 197_9 Intergold began a 
$594,000 advertising campaign in the 
U.K. including buying full page ads in 
British newspape rs.25 Because " ... Bri
tain levies a 15 percent sal es t ax on bul
lion bu t not gold that is minted as legal 
tender. .. " 2 6 (Krugerrands are legal ten
der coins in South Africa), British govern
ment policy virtually promotes the sale of 
Krugerrands in the U.K. 

United States 

According to an April 1980 Intergold 
advertisement in the Wall Street Journal, 

... there are over 15 00 retail coin deal
ers in the United States who sell South 
African Krugerrands .. . . But coin deal
ers are not the only sour ces fo r Kruger
rands. They are traded daily at firms 
speciali zing in precious metals and some 
brokerage firms and banks. 27 

In February 1980 the Financial Mail 
stated that, "The U.S. is st ill the Kruger
rand's strongest marke t . .. .In the U.S. 
marketing will focus increasingly on di
rect response marketing techniques 
through preciou s metals brokerage com
panies . . .. " 28 Intergold's chief executive 
Do n Mackay-Coghill recently stated, 
" . . . We've begun to develop U.S. banks 
especially in the more rural areas." 29 

Three firms have been designated 
by the South African Chamber of Mine_s 
to be its a~ents in the marketing of the 
Krugerrand in the United States: Moca tta 
Metals Corporation of New Y.ork, J . Aron 
& Co . Inc of New York, an d the Republic 
National Bank of New York, which "dis· 
tribute the coin in 250-coin lots for sale 
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to the public. " 30 

Doyle Dane Bernbach Internation
al, Inc. of New York, a public corpora
tion, handles advertising for the Kruger
rand in the U.S. as well as in Italy and 
West Germany. Robenstein, Wolfson & ·· 
Co. of New York handles public relations 
for the Krugerrand. "The target audience, 
says Kerr Cruikshanks, is the inevitable 
market for upscale goods: well-off, edu
cated ai1d middle-aged." Furthermore, 
"David Mackay-Coghill, Int ergold's chief 
executive, ex plains that barely 2.5 million 
Americans now own Krugerrands. They 
are conservative and they g:nerally live in 
the West and Southwest." 1 The United 
States accounted for approximately one
half of the 4.9 million Krugerrands sold 
world wide in 1979 and the 6.0 million 
Krugerrands sold in 1978. U.S. sales had 
accounted for one-third of the 3.3 million 
Krugerrands sold in 1977. 32 In the first 
six months of 1980 U.S . Krugerrand sales 
were 8 percent higher tl1 an in the same 
period of 1979.33 

In addition to the marketing of 
Krugerran ds in the United States, in re
cent years a new phenomenon has arisen 
- Krugerra nd replicas. At least five U.S. 
firms have adve rtised such replicas or 
"miniatures": the International Mone tary 
Mint of Huntington Valley, Pennsylvania; 
MM Manufacturing of Los Angel es; the 
Columbia Mint of Washington, D.C.; 
Westport Mint of Westport, Connecticut 
and Merritt Mint of Perth Amboy, New 
Jersey. While these Krugerrand repli cas 
presumably have no direct financial rela
tion to · Int ergold or to Sou th Africa 
(TI1ey are not legal tender in South 
Africa.), they nevertheless are supportive 
of apartheid in tl1at advertisements for 
them resemble official Krugerrand pro
motional efforts, contributing to a favor
able image for the Krugerrand and for 
South Africa, 

West Germany 

In the first six mon ths of 1979, 
South Afr;ican exports of Krugerrands to 
West Germany rose by almost 47 percent, 
the increase amounting to R51.1 mil
lion. 34 In 1978 and 1979, West Germany 
was the second largest buyer of Kruger
rands on the international market, second 
only to the U.S. 35 The Deutsche Bank, 
once the largest corporate purchaser of 
Krugerrands in the world, is now the 
second larges t, h aving been surpassed by 
the Swiss Bank Corporation. 36 According 
to the Financial Mail, "In West Germany, 
two bank grou~s h an dle sales through 
17,000 outlets." 7 

Oppos ition to Krug errand Sales 

Marketing of South African gold 
bullion coins is a truly international 

phenomenon an d should be challenged on 
an international basis by coordinated ac
tions on the part of antiaparth eid groups 
worldwide. 

In the U.S. 
Many groups opposed to aparthe id 

have used demonstrations and other 
means to convince the public that by 
selling or owning Krugerrands, they are 
directly supporting apartheid. These ac
tions, ranging from petitions to campus 
protests to picketing of local stores , have 
served not only to make the public 
aware of the facts behind the Kruger· 
rand, but have ra ised the level of concern 
genera lly about conditions in South 
Africa and the role the U.S. plays there. 38 

Support for the antiKrugerrand movement 
in tJ1e United Sta tes was clearly shown by 
city councils of many major American 
cities, including Atlanta, Oakland, Boston, 
Chicago, Denver, Dayton, Milwaukee, De
troit, Austin, Duluth, San Antonio and 
Portland, Oregon and the House of Repre
sentatives of the State of Massachusetts 
who urged their respective constituencies 
not to purchase Krugerrands. 

A campaign against the advertising 
of Krugerrands in the U.S. has met with a 
good deal of success as demonstrations 
and other protest prompted at 1east 
eleven television stations (WNBC, WCBS, 
WABC in New York; WNAC, WBZ, 
WCVB in Boston; WBBM, WMAQ, WLS, 
WGN in Chicago; and WKGW in Portland, 
Oregon) to cease broadcasting advertise
ments for the Krugerrand : Moreover, the 
Boston Globe "terpporarily refused Kru
gerrand ads" in 1977 and the Bergen 
Record (New Jersey) rejected some 
$7 ,000 in advertising in the same year. 
Malcolm Borg, the president and chairper
son of the Bergen Record, declared: "I 
don't feel this newspaper should carry ads 
from any country or company that pur
sues the apartheid or racial policies that 
South Africa does .... " 39 In December 
1976, Methodist church groups in Michi
gan sponsored an antiKrugerrand ad in 
the Detroit Free Press. 40 

Other important actions are those 
in which local antiapartheid groups have 
successfully pressured business firms, 
oft en coin and jewelry stores, to discon
tinue selling Krugerrands . Three major de
partment stores (Abraham an d Straus in 
New York, the May Company in Cleve
land and Carson, Pirie, Scott in Chicago) 
ceased sales of the Kru gerrand after being 
picketed by ant iapartheid groups. 

Seve ral banks stopped sales of the 
Krugerrand. " In Chicago, black-owned 
Seaway National Bank readily agreed to 
stop selling Krugerrands after being in
formed of the tie between the Krugerrand 
and apartheid."41 The New J ersey Na
tional Bank of Princeton; tl1e North
western National Bank of Minneapolis ; 
the Commerce Bank and Trust Company 
of Worceste r, Massachusetts; the Hospital 
Trust National Bank of Providence, 

Rhode Island and no Jess than five banks 
(among them Marshall & IJlsley) in Mil
waukee were all picketed and pressured 
by an tiapartheid groups. As· a result ', the 
nine banks discontinued Krugerrand 
sales. · 

Merrill Lynch stoppe d sales of Kru
gerrands in J anuary 1978 claiming Jack of 
demand, although sales from 1976-1977 
increased by almost 15 percent and then 
went on to double in 1978. A shareh older 
resolution callin00 on Merrill Lynch to cease 

' 43 Krugerrand sales, was then withdrawn. 

Several banks agreed to terminate 
all over-the-counter sales of the Kruger
rand, while continuing to sell Krugerrands 
when requested by correspondents . In 
March 1977, after the Princeton Bank 
and Trust of New J ersey had been picket
ed by antiapartheid groups, the bank's vice
president Marmaduke Jacobs stated that 

The bank does, upon request from a 
customer, aid the customer in securing 
all types of foreign coins and currency, 
including the Krugerrand .... If a cus
tomer requests it, the bank will forward 
his order to a broker in New York who 
actua lly makes the sale . ." . . The bank 
charges only a small service charge. 44 

Continental Bank of Chicago simi-
larly di scontinued all over-the-counter 
sale of Krugerrands (and other go! d 
coins) effective January I , 1978 while 
continuing sales only to correspondent 
bankS.45 However, in 1979 Continen ta! 
Bank sold over 1,800 Krugerrands, <;&· 
proximately amounting to $900,000. 
According to Merle E. Gilliand, the chair
person, Pittsburgh National Bank, " .. .We 
do not. . . sell the coins except when direct
ed to do so by customers maintaining ac
counts in our Trust Division." 47 Similarly 
selling only on request, Boatmen's Banc
shares of St . Louis sta ted, " ... None of the 
issuer's banking subsidiaries inven tory or 
promote tl1e sale of any gold coins, includ
ing South African gold Krugerrands." 48 

In early 1980 a new strategy was 
employed in the U.S. antiKrugerrand 
campaign, the shareholder resolution. 
Church groups for the first time filed 
shareholder n:solutions with major 
banking institutions calling on them to 
cease all involvement in the promotion 
and sale of the Krugerrand. The Domini
cans (Province of St. Albert the Great) 
filed a resolut ion with the First Chicago 
Co'r.poration (the parent corporation for 
the First National Bank of Chicago). A 
similar resolution was filed with the First 
Union Bancorporation (the parent of the 
First National Bank of St. Louis) by the 
Sisters of Loretto. The Vincen tian 
Fathers and Brothers filed with Boat
men's Bancshares. 

The resolution filed with Boatmen's 
Bancshares was withdrawn after it was re
vealed that the bank's sales of the Kruger
rand were so minimal as to make filing a 
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shareholder resolution an infeasible strat
egy. However, Boatmen's disclosed its 
relatively restricted sales policy and sales 
figures regarding its marketing of Kruger· 
rands. In January 1980, on Krugerrand 
sales, Boatmen's disclosed that "In 1979 
the total service charges realized from this 
activity by this subsidiary amounted to 
$1,994. 50. " 49 111e First Union Bancor
poration, however, announced that it 
would not change its policy of unrestrict
ed marketing' of the Krugerrand. The 
shareholder resolution was brought be
fore the company's 1980 annual meeting 
and the resolution received approximate
ly 3.3 percent of the votes cast, enough 
to resubmit the resolution for discussion 
at the corpora ti on 's 1981 annu al meeting. 

Shareholder action with the First 
Chicago Corporation resulted in a partial 
victory. The First National Bank of 
Chicago, which had reported 1979 
Krugerrand sales of 70,000 coins 
(" ... which at today's prices would pro
vide South Africa with more than $40 
million . . . ), announced in February 1980 
that it would henceforth " ... suspend 
over-the-counter sales of the Kruger
rand," but continue to wholesale the 
Krugerrand. 50 According to the Chicago 
Tribune, a bank spokesman said the deci
sion ... was made because of the continu
ing controversey over their sale. 51 

In response to this announcement, 
the two antiapartheid groups involved in 
the campaign against First Chicago -
Clergy and Laity Concerned and the 
Chicago Coalition on Southern Africa -
declared that "While we are encouraged 
by the bank's action, we will continue the 
campaign until First National ends all 
sales of the Krugerrand ... . " 52 The 
shar eholder resolution, filed by the 
Dominicans, was voted on at the 1980 
annual meeting of First Chicago Corpora
tion where it received 2.65 percent of the 
vote, short of the 3 percent required for 
resubmission. The campaign against First 
Chicago's Krugerrand sales and against 
the bank's international lending policy on 
South Africa continues in all of its other 
aspects. 

As we go to press, the U.S. public is 
being bombarded with a massive advertis
ing campaign aimed at promoting South 
African Krugerrands and introducing the 
new Krugerrands in half, quarter and 
tenth ounce sizes which appear as com
panion pieces to the original one ounce 
coin. The twelve-month advertising cam
paign for the four coins began October 
13, 1980 with a budget of $7 million and 
" .. . includes ads in Business Week, 
Forbes, Money; Newsweek, Time, and 
U.S. News and World Report as well as 
newspapers in the top fifty markets." 
Radio advertising for the new Kruger· 
rands is being carried by WPAT-FM, 
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which broadcasts to the New York metro· 
politan area. Moreover, "Intergold is 
looking at cable television buys to reach 
its well-heeled audience."53 

Intended to appeal to households 
with incomes of $25,000 and up instead 
of the traditional market of households 
with incomes of over $50,000, the new 
coins, according to Intergold, appeal 
" ... to a different market segment, there· 
by increasing the overall consumer in· 
terest in gold coins .... " 54 The maxim 
that "Gold coin sales very definitely 
respond to advertising," proved true in 
the case of the new Krugerrands as Octo
ber 1980 sales increased 38 percent from 
the previous month's figures, a 1980 
record, with sales of the new half ounce, 
quarter ounce and tenth ounce coins 
being in good measure responsible for the 
increase. 5 5 

Suggestions for Action 

Antiapartheid groups wishing to 
challenge the marketing of South African 
Krugerrands might consider the following 
tactics: 

1) Write elected representatives at 
local and national levels and urge them to 
completely ban the sales and promotion 
of all South African gold bullion coins. 
Also urge tl1ey sever accounts with corpo· 
rations involved in promotion and sale of 
the Krugerrand. 

2) Find out which firms in the vi
cinity deal in Krugerrands (Krugerrand 
ads often list the names of local dealers.). 
Contact them and demand they stop sell
ing Krugerrands . Organize picketing or 
boycotting of banks, bullion dealers and 
coin shops which are selling Kruger rands . 
If you or your group own stock in corpo
rations which continue to sell Kruger· 
rands, file shareholder resolutions with 
them requesting they terminate all 
Krugerrand sales. 

~ 3) Contact newspapers and maga
zines in your area which run Krugerrand 
ads and urge they stop accepting advertis
ing for them. Organize picketing or boy
cotts if they refuse to do so. If you or 
your group owns stock in media corpora
tions which accept Krugerrand advertis
ing, file shareholder resolutions with 
them requesting they cease accepting ad
vertisements for the Krugerrand. Action 
against business firms involved in the pro
motion and sale of the Krugerrand con
tinues to be a major focus of the work of 
antiapartheid groups in the United States. 
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